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Abstract 

 
 At a mid-sized, Midwestern university, 159 college students participated in a survey that was 
designed to answer the following research questions: “Do parents’ perceptions of identity theft influence 
college students’ perceptions of identity theft?” and “Do parents’ identity theft prevention behaviors 
influence college students’ identity theft prevention behaviors?”    
 Identity theft prevention behaviors among college students have captured previous empirical 
attention (Milne, 2003; Winterdyk & Thompson, 2008), and consumers’ perceptions of identity theft have 
been previously studied as well (Betz, 2009).  The potential influence of parents’ identity theft perceptions 
and identity theft prevention behaviors on college students’ identity theft perceptions and identity theft 
prevention behaviors has not been previously studied.  It was expected that college students’ perceptions 
of identity theft and their identity theft prevention behaviors would be similar to that of their parents, as 
Bandura’s Social Learning Theory posits that we learn from watching others (Newman & Newman, 2007). 
 Bivariate regressions were employed to analyze the data. The results indicated that college 
students’ perceptions and behaviors regarding identity theft could be influenced by their parents’ 
perceptions and behaviors about identity theft. 
 While the findings of this study need to be interpreted with great caution in light of the limitations, 
implications for program development for parents as well as students are provided. 
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